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State, local, and federal government agencies have learned that the benefits of providing information and services online 
greatly outweigh the costs. Citizens appreciate the flexibility provided them by e-Government applications, such as 
allowing them to look for information outside of regular office hours, download forms without traveling to an office, and 
search for information or services provided by government agencies. 

As part of its effort to study broadband access, adoption, and usage in the state, Connect Ohio examined e-Government 
usage among Ohio residents. Our findings show that many Ohio adults rely on the Internet to interact with government 
agencies, yet there is still a need to ensure that all residents have easy access to this online information. State and local 
government agencies will need to keep pace with the growing demand for the variety of e-Government services.

e-Government Usage in Ohio

According to Connect Ohio’s 2013 Residential Technology Assessment, more than one in three Ohio Internet users (38%) 
go online to search for information about government services, while 31% said they use the Internet to apply for services 
or fill out forms at government websites (Figure 1). 

Across Ohio, nearly 3.6 million adults (47% of adult Internet users in the state) go online to do business with government 
offices. Clearly, Internet users in the state are taking advantage of the ability to access information and conduct business 
with government offices online.

College-educated Ohio Internet users and those with higher annual household incomes are more likely to go online and 
access e-Government services than those who have not attended college or whose household income is lower (Figure 2). 
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Figure 2. 
e-Government Usage by Education and Annual Household Income Among Ohio Internet Users
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Over one-half of adult Ohio Internet users who have attended or graduated from college (54%) say they go online to 
access e-Government applications, compared to only 34% of those with no college education. Similarly, over one-half who 
report annual household incomes of $50,000 or more say they access e-Government services, which is higher than any 
other income group in the state.

These correlations echo the findings of the United States Census Bureau from the 2012 presidential election – residents 
with higher levels of education and those who report higher incomes are more likely to be registered voters and are more 
likely to have voted in the last presidential election.1  This suggests that the Internet is providing increased opportunities 
for those who are politically engaged to interact with government officials.

On the other hand, younger Internet users in Ohio are more likely than their older peers to go online to search for 
information, apply for services, or fill out forms (Figure 3). 

Young adults tend to be less likely than older residents to register or vote,2 meaning that the Internet represents a new 
venue through which these young Ohioans can reach out to government offices. 

e-Government Usage among Veterans and Adults with Disabilities 

Two groups in Ohio experience a unique need to remain in contact with government offices. Ohio veterans often work with 
government agencies for issues ranging from healthcare to job training. In addition, state and federal agencies work with 
Ohio adults who have disabilities to improve their care and ensure that they have access to the services they need. For 
many of these Ohioans, the Internet is how they stay in touch with those government agencies.

More than one-half of Ohio veterans who use the Internet (52%) do so to search for information about government 
services, apply for services, or fill out forms at government websites. A similar share of Internet-using Ohio adults with 
disabilities (51%) go online for similar purposes (Figure 4).

Altogether, this represents approximately 385,000 veterans across 
the state and nearly 630,000 Ohio adults with disabilities who rely 
on the Internet to find information and interact with the government 
agencies that help them on a daily basis. For those who have 
difficulty leaving their homes or traveling, the ability to find this 
information online is much easier than going to an office that may be 
hours away.  

1 United States Census: Voting and Registration in the Election of 2012.  www.census.gov/hhes/www/socdemo/voting/publications/p20/2012/tables.html
2 Ibid.

Figure 3. 
e-Government Usage by Age Among Ohio Internet Users
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Implications

Although many Ohio residents rely on e-Government services, these online services will only help those Ohioans who 
have the skills and the capability to access a broadband connection. Across the state, more than 1.2 million households 
still do not subscribe to home broadband service. For one in eight of those households, the main barrier to home 
broadband adoption is a lack of the digital skills necessary to successfully use broadband. It is vital that Ohio residents 
have the necessary skills and available broadband service to make e-Government applications accessible to every 
resident.

This need will increase as a growing number of government services are becoming accessible primarily (or solely) online. 
A 2008 Brookings Institute report ranked Ohio 23rd on its e-Government offerings, suggesting that the state has room for 
improvement in its online offerings.3  As demand for e-Government services grows, Ohio will need to make sure that all 
residents have the opportunity to access the Internet as they attempt to interact with government agencies.

Because broadband is so important for keeping residents connected and politically active, Ohio will need to maintain its 
efforts to get every citizen online and provide them with the skills necessary to navigate the myriad government websites. 
Doing so will help the state save money by reducing its personnel needs while simultaneously empowering more Ohio 
residents by allowing them to interact with government agencies and elected officials more easily. The result can be a 
state that is more fiscally sound and a population that is better-educated and informed, both of which will benefit Ohio in 
the long run. 
 

3 West, Darrell. State and Federal Electronic Government in the United States, 2008. http://www.brookings.edu/~/media/research/files/
reports/2008/8/26%20egovernment%20west/0826_egovernment_west.pdf.
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Methodology

Between November 18 and December 5, 2013, Connect Ohio conducted random digit dial telephone surveys of 1,214 
adult heads of households across Ohio including 984 who reported that they use the Internet either at home or at some 
other location. Once the respondent agreed to participate, these surveys took approximately ten (10) minutes to complete 
and were designed to measure technology adoption and usage across the state. 

Internet users are defined as respondents who meet at least one of the following criteria:
• Answered “Several times per day,” “Once per day,” “Several times per week,” or “Once per week or less” when asked 

“How often, if ever, do you go online or use the Internet from your home?” Or
• Answered “Yes” when asked “Do you use the Internet from any locations outside of your own home?”
 
Connect Ohio set quotas by age, gender, and county of residence (urban, suburban, or rural), based on United States 
Census data. Connect Ohio then weighted the data using a rim weighting process to account for any minor variances 
between the statewide population and the survey sample based on these factors. Based on the effective sample size for 
this statewide sample, the margin of error for the entire sample = + 3.52% at a 95% level of confidence; among Internet 
users the margin of error = + 3.85% at the same level of confidence. 

As with any survey, question wording and the practical challenges of data collection may introduce an element of error 
or bias that is not reflected in these margins of error. Thoroughbred Research, located in Louisville, KY, conducted the 
surveys on behalf of Connect Ohio. Lucidity Research LLC provided weighting and research design consultation services. 

Connect Ohio conducted these surveys as part of the State Broadband Initiative (SBI) grant program funded by the 
National Telecommunications and Information Administration. The SBI grant program was created by the Broadband Data 
Improvement Act unanimously passed by Congress in 2008 and funded by the American Recovery and Reinvestment Act 
in 2009. 

To learn more about Connect Ohio please visit www.connectohio.org or e-mail us at info@connectohio.org.

Appendix A

Select Sample Sizes

Internet Users by Demographic Group n=
All Internet users 984
Annual household income less than $25,000 135
Annual household income $25,000 - $49,999 254
Annual household income $50,000 or more 439
No college education 334
College educated 638
Age 18-34 136
Age 35-64 676
Age 65 or older 172
Veterans 116
Adults with disabilities 197
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